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Concept

Unexpected discoveries and New encounters await you here.

In today’ s world overflowing with things, finding what we truly seek isn’ t as easy as it may seem.

Creators must differentiate themselves among numerous options while effectively communicating the
added value of their products and services. Consumers, faced with vast choices, need to carefully select
what truly matters to them. However, matching the desire to deliver with the desire to receive becomes

increasingly challenging yet crucial in our advancing information society.

"Uwasa no SOGO Petit Fair", we will leverage SOGO's longstanding experience and expertise in editing
and proposal capabilities to provide both visitors and exhibitors with 'unexpected discoveries' and 'new

encounters' that will leave a lasting impression.

We have established multiple venues centered around the Kanto region, each selected to be easily
accessible for local residents. The venue composition, rooted in each region's characteristics, allows for an
exhibition that showcases the cutting-edge of current needs and trends. Additionally, by deliberately
limiting the venue size, we have created a space for communication that goes beyond mere business card
exchanges, fostering deeper interactions. Leveraging the trust and track record we have built with everyone
in the industry over the years, SOGO aims to provide a unique space and time that cannot be found in

large-scale joint exhibitions.

Amidst the overflow of information, why not use "Uwasa no SOGO Petit Fair" to facilitate encounters with

things and people that you may have overlooked until now?

03



B 8Dy —O0-FFI17 ----------- -

OverView

DATE

HiE 2025/ 07/ 25 R
Bsfd 11:00~17:00

SITE

IMARSRREIEE > 2 — 77 /21 1FRFE

T270-0021
TFEEMRAHNER-19-3

- JRAVNEERD SRESHI 159

- [EIERBA 425 B BRI AE




B esov—d3-777z7

BRI 2— 77 /21 1FREE
T270-0021

FEERFEHNEERT-19-3

- JRALNEERD SESHHI159

(BFEIZIC DOV T]

- FEfEREHAIC426 5 E R AE

(EEHE]

* RIVNEEREK W RS20 U ED DB D TETDCHKSZHED LE T,
- BUE, RBISFAEDZATCLTEEL,

(BREE%]

- MNP ERFT FHIEE (080-1367-4477)

EhERVIV

WARREAHEFS

BHSRAZVE—F (¥)
WAV a—Ib—L



B 80y —I-FFI17 --------------

Kin&E
B3:02TH.
BHED 5 DE > T

MDYy —Jd—TFF7x7] TlE V74— LERITBWTE
B LG 5HRMEESRITITTIEELS. RE. BA, Xy MER%
ELHETE BSLEBNCT B ETRELZZAHTTY
HIRIL < M8, FZEM%E b —2)VTTHRRWRIT 218 s
T TWVWET,

RBEEDT A AT LA FHENSERDH L DEHIC
ROV hEBBEKDIT. B LY FZEY ANTIRS
ZBELTVWEY, £ HERHBRHDT X ZRIFB S

ThHL, PEOERTBAEELTEEEmRAEIYI ANT,
—DDZERZRIY EIF BT LI L TVE T, BRHRS
TTEILG 2 RBbDZE, TOFEEFRFHPEAICICALT
W3 E2BRB I ZNLET,

EHlc, BEREAEHNBICT S EDBLERP. LT b
YAy THRETRS L 5EHERENT T 1 VDBV ER
ZHENLE LT, Ihd. RERELITFCERHBTE
DIEFEBEFREDH B D5 T ZTRIRTE S SOGO %45 TIEDIRHA
TY. BmAELITTEL B - BX/7/N\UIDVWTEH
TEICLZFvy—WELET,

MBDY —d—TF 7171 ICREERIFT. W< DHDE
YEDRDODBLOG. TABRE LM EFBZREN
LET, €0, FHGHEVWERRZSRE LK LITEL,

Visitors

Everything you see is a

hint for tomorrow.

"Uwasa no SOGO Petit Fair", we cover a wide range of categories
essential for enriching lifestyles, including not only key equipment
essential in the remodeling industry but also furniture, lighting, pet
supplies, and more. Our exhibition is designed to provide a

comprehensive experience of living spaces in their entirety.

The overall display at the venue aims to incorporate the latest trends to
provide hints that will be useful in attendees' daily work. In addition to
setting up booths for each exhibiting company, we are challenging
ourselves to incorporate various products that transcend individual
corporate boundaries, creating a unified space. Our goal is to create an
environment where everything seen at the venue can be directly applied

to sales activities and negotiations.

Furthermore, we have carefully curated sophisticated and uniquely
designed products that are not commonly seen in everyday settings or
are typically found in select shops. This is a unique strength of SOGO
made possible by the longstanding trust and relationships we have built
with our exhibiting companies. In addition to product knowledge, we

will also provide detailed guidance on sales and business strategies.

"Uwasa no SOGO Petit Fair," we aim to provide a rich environment and
time where you can discover many hints just by visiting. We invite you to

enjoy new encounters and discoveries.

soco B
Sales - 30%
Manager | BB 25%
Coordinator | a-7«%x—%— 10%
Craftsman | BA 10%
Foreman | RBEE 10%
BackOffice | nvoxt742 10%
Other | Zoth 5%

Reform Contractor
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Building Contractor
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Renovation Contractor
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Exhibitors

A time of intimacy leading to tomorrow.

To ensure visitors' "unexpected discoveries," we will work together with each exhibitor to brainstorm their

exhibited products, services, and display methods, guiding them towards fostering "new encounters."

At the venue, attendees including local remodeling companies, contractors, renovation firms, gas providers,
real estate agencies, and other related professionals will be present. For each venue, we will generously

provide information on what visitors are currently seeking, what the trends are, and share the insights we have..

Please leave the space decoration to us to make your products and services more attractive. We aim to create
displays where each individual product stands out and attracts attention, within a space adorned with trendy

decorations.

Furthermore, with the conveniently located venue accessibility and the feature of a carefully selected number
of exhibitors, "Uwasa no SOGO Petit Fair" offers the advantage of expecting closer contact with many

attendees compared to large-scale joint exhibitions.

Furthermore, we will follow up on sales promotions not only during the event but also before and after.
Specifically, we can provide product introductions in our company's publication, "Rumored SOGO Magazine,"
and integrate with social media platforms (Instagram, X) along with preparing campaigns. By expanding
awareness among scheduled visitors beforehand, we aim to deepen the quality of negotiations during the

event. The "Uwasa no SOGO Petit Fair" will deliver a valuable and result-oriented time for our exhibitors.
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Housing Equipment : Kitchen, Unit Bath, Toilet, Washroom
Interior & Building Materials : Floor, Wall, Door
Sash & Exterior : Inner Window, Shutter, Exterior Construction, Mail Box, Name Plate, Entrance Door

Electrical Material : Lighting, Security Camera

Furniture : Storage, Sofa, Table, Chair
Window Treatment : Curtain, Blind, Roll Screen, etc...
Household Goods : Indoor Clotheline, Design Mirror, Pet Product, Decorative ltem

Services : Video Production, DX Support, etc..
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